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MS B&

ÅLocal Economy in Perspective

ÅTarget Industry Selection 

ÅAspects of an Economic Develop Strategy

ÅMarketing Strategy 

ÅNext Steps 
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Source: U.S. Department of Labor (2007)
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LEVEL1 - PRIMARYINDUSTRIES

Employers that infuse money into the local 
economy from outside sources, such as:

ÅFederal Government (military/civilian)

ÅAgriculture (equine/cattle)

ÅManufacturing

ÅColleges/Universities 

ÅNational Financial Services Firms

ÅBusiness Services (with outside clients)

ÅRegional Healthcare Operations

ÅRegional Retail Operations

ÅRegional Distribution Operations

ÅTourism-Related Businesses.

LEVEL3 - RESIDENTSUPPORT

Provide services to local residents

(Retail, personal services, local �P�}�À�[�š).

LEVEL2 - BUSINESSSUPPORTSERVICES

Provide support services to the primary 
industries.

Consider: Quality/Variety of Jobs and Size of Tax Base vs. Demand for Services

AVAILABLERESOURCES
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Economic Portfolio


