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Discussion Topics

A Local Economy in Perspective

A Target Industry Selection

A Aspects of an Economic Develop Strategy
A Marketing Strategy

A Next Steps




Unemployment Rate Across U.S. (2007 Average)
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SourceU.S. Department of Labor (2007)
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Economic Portfolio

LEVEL3 - RESIDEN8JPPORT
Provide services to local residents

(Retail, personal services, lodal} A.[ §

ConsiderQuality/Variety of Jobs and Size of Tax Base vs. Demand for Services

AVAILABLIRESOURCES

LEVELL - PRIMARYINDUSTRIES
Employers that infuse money into the local
economy from outside sources, such as:

A FederalGovernment (military/civilian)

A Agriculture (equine/cattle)
AManufacturing

A Colleges/Universities

A National Financial Services Firms
ABusiness Services (with outside clients)
ARegional Healthcare Operations
ARegional Retail Operations

A Regional Distribution Operations

A TourismRelated Businesses.

LEVEL? - BUSINESSUPPORTERVICES
Providesupport services to the primary
industries.
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